(A CONTENT
Y EVERYWHERE

IBC Content Everywhere




4A CONTENT
W EVERYWHERE

New Location for Content
Everywhere in 2021

For 2021, Content
Everywhere will expand into
newly built, high profile
bespoke exhibition space in
Hall 5. There will also be a
dedicated networking and
meeting area for Content
Everywhere exhibitors in Hall
3. This will see the footfall
and profile of Content
Everywhere at IBC increase
dramatically in 2021.

New Home for IBC Content
Everywhere — Hall 5

www.ibcCE.org
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< SONTENT  Overview

Situated in the brand new, larger floor space in Hall 5, Content Everywhere combines an exhibition with a

dedicated Content Everywhere theatre.

"4 5C2019, RAI Amsterdam — =
Where Next Gen Video Meets
‘ Reality CONFERENCE | 13 ~ 17 SEPTEMBER

EXNIBITION | 13 - 17 SEPTEMBER

Due to the high popularity of the CE value
package and the increasing number of

vendors offering these solutions, we’ve
| Content Everywhere at IBC2019

moved to the brand new, larger hall and | W o e sy

1BC Content Everywhere combines a dedicated high quality exhibition with features specifically designed to hetp
"

pand therr knowledge and the latest trends, strategies and
introduced the main IBC registration area to e S
Content Everywhere Hall 5. — ) - =
yw Show.ibc.org/ibc-ce o [
This will have a great impact on increasing '== S
the audience and traffic flow to this area. i
==




< CONTENT  Content Everywhere Overview

4 Content Everywhere theatre — located in Hall 5

¢ Exhibitor opportunities to showcase innovative new technologies, products

and services
€ A curated programme of free to attend sessions securing audience
¢ Lead generation from all attendees to exhibitor sessions

¢ Exclusive Content Everywhere networking area for CE exhibitors to use with
high and low table meeting spaces and an extension of stand space — located

in Hall 3

4 Content Everywhere meeting room area. The high spec, enclosed and
bespoke meeting rooms will have their own dedicated area and reception

desk —located in Hall 3

Content Everywhere
Meeting Suites &
Networking




4 CONTENT

v SETEEE Content Everywhere Focuses on the
following business areas.

¢ Streaming Video / Streaming Media Player Platforms
¢ App Development

¢ On —demand and Live Content providers

¢ Live Video Platforms Solutions

¢ Sports and E-sports Solution

¢ Providers for OTT market Big Data / Data Houses

¢ Social Media / Content personalisation

¢ Content Delivery / Multi-Platform Delivery

¢ CDNs

¢ OTT/VOD

¢ Transmission / Encoding

¢ Playout Automation & Delivery

¢ Content Rights / Scheduling

¢ AdTech/Ad Sales

¢ Billing & Subscriptions

¢ Cloud Storage

¢ Data Analysis, Cyber Security

¢ Al / Machine Learning, Personalisation

¢ 5G Delivery

www.ibcCE.org




< SONTENT Integrated Email Campaign | =

1BC2019 Convention Keynote Speaker
Announced: Andy Serkis, director, producer and
actor

Average Send: 46,629 unique contacts

Average Unique Open Rate per email: 28% (190,318 views) ‘ _:_ —
Average Unique Click-Through Rate per email: 12% (16,353 clicks) e —
;é’ : i - Register for your free visitor Pass to access 150 content sessions Muw“mmmmmmm

and an cutstanding hne-up of peakers

Email Campaigns include: A A

* Hotlink emails e

* Series of emails specifically
targeting past attendees

Gt your free pass 1o experience all these showfloor faxtns,

* Visitor emails

* Series of emails to prospective
attendees

* Media partner emails

O save €400 off your conference pass and hea from an
cutstanding lie.up of nfiuential speskers inchuding

* Email campaigns sent out by
appointed media partners

* Registered comms emails

* Series of email campaigns sent to
registered attendees




< SONTENT - Press Coverage

* Content Everywhere press coverage

* Exhibitor press releases distributed by the IBC PR agency
and worldwide Business Wire service

CONTENT EVERYWHERE:

* Posted on the show website show.ibc.org and covered on WHAT'S NEW FOR 2019 :
IBC365 and in the IBC Daily o :

* Ahead of IBC2021, preview features of the Content
Everywhere exhibition will be published online on IBC365.
Plus, key news from Content Everywhere exhibitors will be
covered online in the IBC Daily section of IBC365 and in
the digital editions of the IBC Daily
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(, CONTENT  Media Partnerships

Every year IBC works with more than 150 media partners. These have included:

Adwvanced Television
Tel=com EFU’ul

Broadcast Pro Middle East
Business Cloud Mews
Connect Waorld

Connected TW

Content & Technology

Feed magsazins

Innovation & Tech Today
MMultichznnel News

Sports Fro

Streaming Media Magazine
SWGE Europe

Telco professionals
Tel=coms.com

Wideo AD Mews

Adwvanced Television
Asia-Pacific Broadcasting Uniom
Audic Media Internationsal
ANTE

ayTachnalogw(US)

Below the Line

Broadcast & Cable (U3}
Broadcast Bridge

Broadcast Magazine & Broadcast Tech supplement

[magn)

Broadsasifrg Middle East
CZ1

Campsaign

Capacity Media Group
CBR

CID Magazine

CID Rewview
Computer Weaskly
Computing
ConrentiTachnalosy
Deweloping Telecoms
Digital TV Europes
Economist

Empire magazine
EngrAERL

FEED Magazine

Fizrce Telecoms

Fimancial Times

Future [TWBE and other Future
Titles)

Future TV (Feter Garland)
Gowvernment Video (US])
Hollywood Reporter
InkrosdoAst

Infarmation Age
Imstallation

BAEIns

Light Reading

RAJOR EVENTS INTERMATIOMAL

Marketing Wesk

hACY

Mobile Europe
Irxighiaker

Ruslti Channal Mews (LIS)
Pro Sound Mews {US)
Pro Sound Mews Europe
Red Shark hMedia
Eatellite Pro Middle East
Screen International
SLCTE [Broadband lournal}
SET Magazine

SRRFFSERA,

StudessEilmmakers Magazine
SWE Europe

Tech Crunch

Tech Radar

Telewvisual

The Mext Web

The Photographer.com
The Register

The Vergs

TWBE

TWT (LIS}

UK Screen Alliznces
Waristy

Wice Media

Video Edge (US)
Wired

Warship AWL

Media partners provided an extensive amount of
marketing support including:

* Distribution of email campaigns
* Publication of press releases
* Print and online display advertising

* Social posts on Facebook, Instagram, LinkedIn
and Twitter
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(, CONTENT Social Media

1BC@® @!BCShow 0 o

é Your free pass to #I8C2019 gets you into IBC Content Everywhere, where
next gen video meets reality and where you can meet exciting new industry
players like @Google @facebook & @Telstra. Find out more and register
here: ow.ly/N8eK

Social promotional messages include:

demos+10 panel sessions exploring everything from #0TT to #Al, #5G to
#Blockchain #latency and #metadata and all that's in

IBC&@ @I8CShow - Aug 13
#1BC2019 Content Everywhere Hub programme features 34 product
Block
before 16 August for your free pass ow.ly/7

* Pre-event Hub content sessions and speaker

promotions

* Exhibition floor features and benefits

* Post event promotion sharing VOD 1

Social Media Audience Numbers i e e G
Tweets about IBC during the show

e Facebook: 40,179
* Twitter: 30,419
* LinkedIn: 12,287

* Instagram: 9,427

Source — IBC Social Media Channels




< SONTENT 365 Thought Leadership

¢ Content Everywhere space only exhibitors have the opportunity to submit an opinion piece on IBC365. Examples of previously

submitted pieces include:

Al IS EASIER WITH LIVE STREAMING IN THE CLOUD

. to you by M2A Media

Most popular
The sale of BT Sport and
the relationship between
content and telcos
streaming allows better monetisation and localisation, says M2A Media CEO Marina

Kalkanis. Transforming production
gt #t Vice Media Group
Has IBC come at a good time for

the electronic media industry? Why
is this?

IBC is the key market event for our

Integration with SSAI capability, Dynamic Content Insertion, means that live

Kairali News expands its
live broadcast
KAIRALI capabilities with TVU

Why diversity doss not
guarantes inclusion
Storage for creative
teams.

Advertisement

Marina Kalkanis £

industry, and the fact that the
conference and exhibition has so
cleverly evolved to reflect new
trends and progress in broadcast
technology is largely responsible

for this.

M2A Media exhibits in the Cantent
Everywhere Hall, which is an
excellent example of this evelution,

Established relatively recently, the

Content Everywhere Hall is
dedicated ta next-generation

10

INSIGHT AND EXPERTISE FOR THE CONTENT & TECHNOLOGY COMMUNITY

IBC Podcast Tech p Product news 1B

THOUGHT LEADERSHIP

WALKING THROUGH MEDIA WORKFLOW
ADVANCES

. sught to you by Applicaster | 3

Most popular

The sale of BT Sport and
the relationship between

E content and telcos

ing a direct-t distribution gy depends on efficient
technology, says Applicaster CEO & co-founder Jonathan Laor.

Transforming production

Has IBC come at a good time for the electronic media industry? Why is at Vice Media Group

this?

IBC comes at a great time, as media executives continue to transform
Kairali News expands its
live broadcast

KAIRAL| ~ capabilities with TVU

their entire workflows - from production through distribution. IBC has
been able to recognise these changes and to manifest them in its
layout. It really is possible for delegates to “walk through” the

advances year after year
Why diversity does not
guarantee inclusion

What do you think are the key developments in, or threats to, your

Jenathan Lacr

market sector at the current time?

As direct-to-consumer distribution becomes more complex, executing 5 .
torage for creative

a strategy and making changes to it has more and more dependency teams

on technology and code lines. Companies that lack budgets the size of Netflix's fall back from



https://www.ibc.org/searchresults?qkeyword=content+everywher&parametrics=WVSECTIONCODE%7c1020&search=content%2beverywher&PageNo=5&cmd=GoToPage&val=1

< SONTENT Audience Demographics

IBC is attended by more than 8,000 senior decision makers from

Cloud, Mobile, OTT and Telecoms sectors.

Seniority
| | | | | - - - |
32% 26% 17% 10% 6% 5% 4%
C-Suite, VIF, Manage Professional  Entrepreneur/  Executiveor  Student/lntern  Editor/Publisher/
orHesdof  Enginesror  Consukant/ Assistant or Educator  Joumnalist/Writer/
Freelance/ Photographer

EVF Director

andabove  Department  Developer
Independent

Regional Attendance  Wurope & Scandinavia
64%
@ _/©°
/ Central Europe @* Asia
North America Eastern Europe
/ i
Africa &

South America *@ Middle East

11

-\ 32%
' of visitors are
C-Suite or above

of visitors make or
influence final decision

' 79%

39%

of visitor's companies
have an annual spend
of £1,000,000+

www.ibcCE.org
Source — IBC2019 Show stats




(&G st summary

¢ This dedicated marketing campaign will ensure maximum exposure for all Content
Everywhere exhibitors, attracting existing and potential new customers focused on
investing in this sector of the market.

12 www.ibcCE.org




