
IBC Content Everywhere 

Marketing Campaign



New Home for IBC Content 

Everywhere – Hall 5 
New Location for Content 
Everywhere in 2021

For 2021, Content 
Everywhere will expand into 
newly built, high profile 
bespoke exhibition space in 
Hall 5. There will also be a 
dedicated networking and 
meeting area for Content 
Everywhere exhibitors in Hall 
3. This will see the footfall 
and profile of Content 
Everywhere at IBC increase 
dramatically in 2021.
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Situated in the brand new, larger floor space in Hall 5, Content Everywhere combines an exhibition with a 

dedicated Content Everywhere theatre.

Overview

Due to the high popularity of the CE value 

package and the increasing number of 

vendors offering these solutions, we’ve 

moved to the brand new, larger hall and 

introduced the main IBC registration area to 

Content Everywhere Hall 5. 

This will have a great impact on increasing 

the audience and traffic flow to this area.

Show.ibc.org/ibc-ce
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Content Everywhere Overview

⧫ Content Everywhere theatre – located in Hall 5

⧫ Exhibitor opportunities to showcase innovative new technologies, products 

and services 

⧫ A curated programme of free to attend sessions securing audience

⧫ Lead generation from all attendees to exhibitor sessions 

⧫ Exclusive Content Everywhere networking area for CE exhibitors to use with 

high and low table meeting spaces and an extension of stand space – located 

in Hall 3

⧫ Content Everywhere meeting room area. The high spec, enclosed and 

bespoke meeting rooms will have their own dedicated area and reception 

desk  – located in Hall 3 



5

⧫ Streaming Video / Streaming Media Player Platforms  

⧫ App Development

⧫ On –demand and Live Content providers 

⧫ Live Video Platforms Solutions

⧫ Sports and E-sports Solution 

⧫ Providers for OTT market Big Data / Data Houses

⧫ Social Media / Content personalisation

⧫ Content Delivery / Multi-Platform Delivery 

⧫ CDNs 

⧫ OTT / VOD

Content Everywhere Focuses on the 

following business areas.

⧫ Transmission / Encoding

⧫ Playout Automation & Delivery

⧫ Content Rights / Scheduling

⧫ Ad Tech / Ad Sales

⧫ Billing & Subscriptions 

⧫ Cloud Storage

⧫ Data Analysis, Cyber Security

⧫ AI / Machine Learning, Personalisation

⧫ 5G Delivery
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Integrated Email Campaign

Email Campaigns include:

• Hotlink emails

• Series of emails specifically 
targeting past attendees

• Visitor emails

• Series of emails to prospective 
attendees

• Media partner emails

• Email campaigns sent out by 
appointed media partners 

• Registered comms emails 

• Series of email campaigns sent to 
registered attendees 

Average Send: 46,629 unique contacts

Average Unique Open Rate per email: 28% (190,318 views)

Average Unique Click-Through Rate per email: 12% (16,353 clicks)
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Press Coverage 

• Content Everywhere press coverage 

• Exhibitor press releases distributed by the IBC PR agency 
and worldwide Business Wire service 

• Posted on the show website show.ibc.org and covered on 
IBC365 and in the IBC Daily 

• Ahead of IBC2021, preview features of the Content 
Everywhere exhibition will be published online on IBC365. 
Plus, key news from Content Everywhere exhibitors will be 
covered online in the IBC Daily section of IBC365 and in 
the digital editions of the IBC Daily
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Every year IBC works with more than 150 media partners. These have included: 

Media Partnerships

Media partners provided an extensive amount of 
marketing support including: 

• Distribution of email campaigns 

• Publication of  press releases 

• Print and online display advertising 

• Social posts on Facebook, Instagram, LinkedIn 
and Twitter
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Social Media

Social promotional messages include:

• Pre-event Hub content sessions and speaker 

promotions

• Exhibition floor features and benefits 

• Post event promotion sharing VOD

Social Media Audience Numbers

• Facebook: 40,179

• Twitter: 30,419

• LinkedIn: 12,287

• Instagram: 9,427

Tweets about IBC during the show

Source – IBC Social Media Channels 
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⧫ Content Everywhere space only exhibitors have the opportunity to submit an opinion piece on IBC365.  Examples of previously 
submitted pieces include: 

365 Thought Leadership

https://www.ibc.org/searchresults?qkeyword=content+everywher&parametrics=WVSECTIONCODE%7c1020&search=content%2beverywher&PageNo=5&cmd=GoToPage&val=1
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Audience Demographics

IBC is attended by more than 8,000 senior decision makers from 
Cloud, Mobile, OTT and Telecoms sectors. 

Source – IBC2019 Show stats 
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⧫ This dedicated marketing campaign will ensure maximum exposure for all Content 

Everywhere exhibitors, attracting existing and potential new customers focused on 

investing in this sector of the market.

Summary


